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To volunteer to work the Registration Desk, 
please contact our Registration Coordinator, 
Cat Studak, at studak@uiwtx.edu.  To 
volunteer as a photographer, please contact 
Nancy Rutherford at 
executivedirector@itaaonline.org.  To 
volunteer in another capacity, please contact 
Young Bahng at yb7@hawaii.edu.  Young is 
maintaining a list of volunteers and we will 
contact you for help before the conference.   

Also, if you are in need of a roommate 
please contact Stephanie Inouye at 
Stephanie.inouye@yahoo.com   Stephanie is 
compiling a list of guest’s names and dates 
they need a roommate and will put you in 
contact with each other.   

Aloha is a word for hello and good bye, but 
it is also a way of life for the people of the 
Hawaiian Islands.  It means to act with 
kindness and friendliness towards 
everyone.  This definition relates to our 
theme this year—no one is an island—
because it underscores the necessity of 
working cooperatively towards a 
goal.  Without the Aloha Spirit we remain 
isolated physically and spiritually with little 
to no chance of accomplishing our goals. 

We hope you will embrace the Aloha Spirit 
this year as Linda and I implement some 
new ideas for the conference.  We’ve 
consolidated all the awards into one 
ceremony.  We’ve kept open one afternoon 
for you to get out of the hotel and explore 
the island.  We are returning to traditional 
poster presentation format.  These changes, 
and others, we hope will enhance your time 
in Hawai`i.   

We also hope that you will embrace the 
Aloha Spirit by volunteering during the 
meeting.  The annual conference is only 
successful when we all work together.  We 
need volunteers to help the registration desk, 
to help unpack and prepare garments for the 
mounted and live design exhibits, to preside 
at oral reporting sessions, to take 
photographs, and to serve in other 
important capacities.   

  

Deadline for early conference registration is October 5. 
Details on the 2012 Conference Website. 

 

Please be aware that if you intend to extend your stay at the Marriott Waikiki that the blocks of 
rooms are going fast.  Our members are taking advantage of this great offer and once the block 
is gone, it is gone--the rate will not be extended or the block replenished.  Therefore, we urge 
you to make your reservations ASAP.  The deadline to make your hotel reservations for the 
conference dates is October 10, and conference attendees not staying at the hotel will incur a 

mailto:studak@uiwtx.edu�
mailto:executivedirector@itaaonline.org?subject=Photographer%20Volunteer�
mailto:yb7@hawaii.edu�
mailto:Stephanie.inouye@yahoo.com�
https://m360.itaaonline.org/event.aspx?eventID=50607�
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2012 ITAA Council 
    
 

  

Associate Editor—Historic and Culture 
Clothing and Textiles Research Journal 

 

Applications are now being accepted for the CTRJ Associate Editor of Historic and Culture track.  
Active or reserve ITAA members who have served on the CTRJ Editorial Board or who have 
extensive experience as reviewers and/or editorial board members are encouraged to apply for 
this Fall 2012 position.  Associate Editors serve a 3 year term.  To apply, send a letter of 
application and curriculum vita to Nancy Miller, VP of Publications, at  

Nancy. Miller@colostate.edu 

 

CALL FOR PROPOSALS 
TO 

LEAD A CULTURAL LEARNING TOUR  
FOR ITAA MEMBERS 

 
 
Due date:  November 2, 2012 
 
The Culture and Industries Tour Committee invites the submission of proposals to 
lead an international study tour for ITAA members during the summer of 2014. The 
detailed proposal must include the following: 
 
Name: 
University or organization: 
Position: 
Description of why you believe the proposed tour will be of interest to and benefit 
ITAA members 
Description of your experience in the country/area you are proposing to visit 
Number of proposed participants 
Number of days of travel 
Proposed daily itinerary including a description of cultural and industry visits 
Detailed proposed budget and total cost to each tour participants (Please include 
travel expenses included in the costs and those expenses that are the responsibility 
of each tour participant.) 
Detailed plan of activities for an orientation seminar for participants to be 
conducted at the 2013 ITAA meeting 
Timeline for important deadlines such as due date for applications, date of 
notification of acceptance to applicants, due dates for payments, etc. 
Your vita including experiences that support your expertise to lead the tour  
 
Please contact Molly Eckman (Molly.Eckman@colostate.edu or 970  491 6715) with 
any questions concerning the proposals. Submit your proposal and vita to Molly as a 
rich text file attachment to an email.  

mailto:Nancy.Miller@colostate.edu�
mailto:Molly.Eckman@colostate.edu�


President’s Message  

        By Kathleen Rees 
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End-of-summer greetings – and - welcome to the beginning of a new academic year! I hope 
everyone had time during the summer (which seems to have flown by very quickly!) to 
engage in both favorite forms of relaxing and pursuit of scholarly activities. I had the 
pleasure of traveling to Seoul, Korea during the latter portion of July to serve as co-chair, 
with Professor Eun Joo Park, of the ITAA-KSMS Joint Symposium, which was part of the 
2012 Global Marketing Conference. The Joint Symposium consisted of four sessions 
during which 17 cutting-edge research and scholarly papers were presented. We were very 
proud of the number of ITAA members who participated in the conference, as well as the success of their papers and 
recognitions received. Conference co-chair, Leslie Davis Burns, brought greetings from ITAA to the conference 
attendees. Jay Ryu received a Best Reviewer Award and Hye-Young Kim, Kiseol Yang, and Juanjuan Wu received the 
Youngone Best Conference Paper Award for their paper titled “Differentiating Apparel Shoppers Enrolled in Retail Loyalty 
Programs: Evidence from the United States”. Prior to the conference, participants were able to experience the dynamic 
city of Seoul. We gained insight into the Korean and Buddhist culture through a temple life experience at Bongeunsa, a 
Buddhist temple founded in 794. We participated in a tea ceremony, engaged in a meditation experience, and toured 
the famous Lotte Department Store in Seoul. A wonderful exhibition of traditional Korean Hanbok garments by 
Damyeon Hye Soon Lee also was included during the conference. At the closing luncheon, ITAA was honored to 
participate in signing a memorandum of understanding creating the Global Alliance of Marketing and Management 
Associations. Members of ITAA attending the conference agreed this was an amazing experience that provided 
extraordinary opportunities for intellectual stimulation and expansion of understanding cultural aspects of one of the 
world’s great cities.  

Online registration for the 2012 ITAA conference is now open, and I’m sure that many of you have begun to make 
plans for attending this year’s conference. The preview of the conference program reveals diverse opportunities for 
intellectual interchange and venues for all of us to learn about innovative research and teaching strategies, as well as 
state-of-the-art creative and scholarly work. As the theme No One Is an Island suggests, we all are dependent on learning 
from each other, and we anticipate many opportunities for doing this during this year’s conference. Conference 
planners Andrew Reilly and Linda Bradley along with their team have worked tirelessly in creating what promises to be 
another memorable conference in an amazing setting. There will be great tours, wonderful workshops and sessions, 
outstanding key note and distinguished speakers, recognition and celebration of accomplishments and achievements of 
ITAA members, and numerous opportunities to network with both colleagues whom we have known for many years 
and those whom we will enjoy meeting for the first time in Hawaii! I know we will all leave this year’s conference 
energized and inspired.   

During the 2012 conference we also look forward to participating in the ITAA-KSCT Joint Symposium planned by the 
International Textile and Apparel Association and the Korean Society of Clothing and Textiles. This will be a 
wonderful opportunity to highlight and expand the international focus of ITAA and will serve as a venue for 
discovering new interactions and fostering future research and scholarly collaborations and partnerships with 
colleagues across the globe. We appreciate the efforts of co-chairs Leslie Davis Burns and Cheunsoon Ahn, with 
support from KSCT President Eunae Kim, in bringing plans for this symposium to fruition.  

We are all reminded that it takes many individuals taking both leadership and supporting roles for our association to 
continue to grow and move forward. As you begin a new academic year, please consider how you can engage in the 
work of ITAA, and if you have interest in serving on a committee, please make your interest known. There are lots of 
opportunities, and we have many members who have wonderful talents and a great deal to offer!   

I wish you a wonderful fall and look forward to seeing you in Hawaii!  
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ITAA 2012 Distinguished Faculty Award Winners 

ITAA Fellow 
Nancy A. Rudd, PhD 
The Ohio State University 

 
Professor of Fashion and 
Retail Studies in the College 
of Education and Human 
Ecology.  Dr. Rudd teaches 
courses, at undergraduate and 
graduate levels, in the social 
psychology of appearance 
and in apparel product devel-
opment. Her research on 
body image has been pub-
lished in significant journals 
and presented internationally; 
she has also directed many 
graduate students in related 
research. She serves as chair 
of the University Body Image 
and Health Task Force that 
delivers outreach program-
ming on campus. Nancy be-
lieves that the essence of her 
professional life is creating 
new knowledge through re-
search that benefits society, 
her profession, and students. 
Her teaching is informed by 
her research, as are outreach 
efforts related to health and 
well-being. It is important to 
her to make a difference in 
the world, through impact on 
students and what they will 
eventually contribute to oth-
ers in their careers, and 
through research that is 
translated into practice to 
improve quality of life. 

Distinguished Scholar 
Kim K.P. Johnson, PhD  

University of Minnesota 
 
Professor in the Retail Mer-
chandising Program within 
the College of Design.       
Dr. Johnson is known for 
her teaching and research in 
two areas: the social psychol-
ogy of dress and consumer 
behavior as it relates to   
apparel. She has co-
authored books, encyclope-
dia entries, newsletter arti-
cles, book chapters, and has 
published research find-
ings  in a variety of peer-
reviewed journals. Dr. John-
son has served ITAA in a 
variety of roles includ-
ing Editor of the Clothing and 
Textiles Research Journal, Vice-
President of Publications, 
and as President-Elect, Presi-
dent, and Counselor. She was 
made a fellow of ITAA in 
2002.  In 2012, she received 
the University of Minnesota's 
award for outstanding contri-
butions to Post Baccalaurate, 
Graduate, and Professional 
Education.    

Pearson/Prentice Hall 
Lecturer 

Jean L. Parsons, PhD 
University of Missouri 

 
Associate Professor in Textile and 
Apparel Management. A recog-
nized scholar in both design and 
history, Dr. Parson holds a PhD 
in Costume History from the 
University of Maryland, and her 
research areas include digital tex-
tile and apparel design, sustaina-
ble design, and history of the ap-
parel industry. Her design inter-
ests are in digital processes, with a 
focus on experimental shapes and 
alternate garment forms. She is 
currently exploring intersections 
of design practice and historic 
artifact analysis, designing engi-
neered digital textile prints for 
patterns cut with minimal waste. 
Dr. Parsons has exhibited in both 
national and international juried 
art exhibitions, and has won nu-
merous awards.  She has also 
mentored many award winning 
graduate and undergraduate stu-
dents. In 2010, Dr. Parsons re-
ceived the Rossmann Manatt 
Award at Iowa State University, 
an award that recognizes a ten-
ured faculty member who has 
demonstrated exceptional level of 
creativity and productivity in 
scholarship, teaching and service. 
In addition, she was named a 
scholar of the Costume Society of 
America in 2007. She co-
authored, with Jane Farrell-Beck, 
20th Century Dress in the United 
States.  

 

Rising Star 
Lucy E. Dunne, PhD 
University of Minnesota 

 
Assistant Professor in    
Design, Housing, and   
Apparel and Human     
Factors and Ergonomics, as 
well as holding affiliate 
membership in the graduate 
faculties of Electrical and 
Computer Engineering and 
the Institute for Health 
Informatics. Dr. Dunne 
received BS and MA de-
grees from Cornell Univer-
sity in Textiles and Apparel, 
and a PhD in Computer 
Science from University 
College Dublin, as well as 
an AAS in Electrical Engi-
neering Technology from 
Tompkins-Cortland Com-
munity College. Her      
research is focused on 
wearability and wearable 
technology and explores 
new aesthetics and func-
tionality in apparel, human-
device interface, and human 
factors of wearable prod-
ucts. 
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UGA Interdisciplinary Ghana Study Abroad Program 
By Patricia Hunt-Hurst, University of  Georgia 

 
 
 
 

 
 
  
 
 

 

 

UGA students with the owner of Exmac Enterprise, who is showing them how to wax print. 

 
 
Each Maymester students and faculty from the College of Family and Consumer Sciences, Department of Textiles, 
Merchandising and Interiors and the School of Social Work at the University of Georgia embark on the 3 week 
Interdisciplinary Ghana Study Abroad program.  For the past two years, TMI Lecturer, Emily Blalock has taught 
Retail Entrepreneurship: A Case Study.  An outcome of the course is the Ghana Community Trade Program, funded 
by the James Family Foundation, where five to seven Fashion Merchandising students partner with Athens 
businesses to buy handmade fair trade merchandise from women entrepreneurs in Ghana to bring back and sell in 
Athens.  A reception for the trade program, including an art installation featuring photographs from the trip was 
held August 15.  
 
Students enrolled in the Interdisciplinary Ghana Study Abroad program also take African Society and Culture along 
with a course related to their major.  This summer, students registered either for Blalock’s class or a Social Work 
course.  In past years, depending on the faculty involved, students have earned credit for a painting or photography 
course offered by a faculty from the UGA School of Art, international education policy taught by a College of 
Education faculty, and West African Fabrics, Dress and Adornment taught by another TMI faculty.  The program 
also includes time on campus with students and faculty at the University of Ghana, Lagone; the University of Cape 
Coast, and the Kwame Nkrumah University of Science and Technology.  Faculty from these schools guest lecture to 
the UGA group on a variety of topics related to current issues in Ghana. 
 
This year the group collaborated with the Lifeline Girls Street Project, where young women rescued from human 
trafficking are rehabilitated and taught a trade.  The UGA students taught women enrolled in the dressmaking 
program how to make fabric flowers.  The students also cleaned and repainted playground equipment and donated 
school uniforms, shoes and books to the children of Torgame village.  The program to Ghana began in 2001 with 10 
– 25 students participating annually in the 3-week program.  



 

 

 

 

 

 

. 
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New teaching resource: Rural Entrepreneurship Teaching Unit 
 

We are pleased to share a new teaching resource and service learning project focused on rural entrepreneurship. The Rural 
Entrepreneurship Teaching Unit (RETU) introduces learners to rural entrepreneurship opportunities and addresses the 
need for rural communities to stimulate local entrepreneurship and attract and retain younger residents. The unit includes 
teaching content on rural trends and issues, a community analysis tool, and a unit on report preparation and writing. 
Learning activities can be incorporated into an upper level undergraduate entrepreneurship, small business management or 
retailing course. Student teams complete activities in partnership with rural or small community business leaders to identify 
characteristics of strong rural communities, and then develop competitive strategies to strengthen the local retail and 
service sector. The service learning component has the potential to produce an array of beneficial and useful outcomes for 
participating rural businesses, including business proposals and marketing tool kits. A complete description and resources 
for the RETU can be found at http://www.wmich.edu/consumer/rural-entrepreneurship/index.html.  

The RETU project was supported by the National Research Initiative (NRI) of the National Institute of Food and 
Agriculture (NIFA), USDA, Grant # 2008-55401-04602 from the Rural Development Program. The project is focused on 
discovering factors that impact a rural community’s ability to rebound from the economic and social shocks of the last 
several decades. 

Barbara Frazier, Western Michigan University 
Linda Niehm, Iowa State University 
Leslie Stoel, The Ohio State University 
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The Georgia Soft Goods Education Foundation Study Abroad Awards 
The Georgia Soft Goods Education Foundation, Inc.  recently funded two awards in the Department of Textiles, 
Merchandising and Interiors at the University of Georgia: a Study Abroad Award for $2500.00 to support a Fashion 
Merchandising major with a Soft Goods Emphasis participating in a study abroad program offered by TMI.  The second 
award, the GSGEF (Georgia Soft Goods Education Foundation) Summer Internship Award will fund a Fashion 
Merchandising major in the amount of $2500.00 to support a Fashion Merchandising major internship costs.  The award 
winners will be announced at TMI’s Fashion Week this February.  The GSGEF Board, the College of Family and 
Consumer Sciences and the Department of Textiles, Merchandising and Interiors have had a successful partnership since 
2003. Since that time the board has funded a Distinguished Professorship, a graduate assistantship, funds for a faculty to 
teach CAD in Apparel Design and Production, study abroad and the Fashioning Soft Goods Evening Reception a fund-
raising event.   

  

Publications by ITAA Members 
Alexander, M., Pisut, G., & Ivanescu, A. (2012). Investigating women’s plus-size body measurements and hip shape variation 
based on SizeUSA data.  International Journal of Fashion Design, Technology and Education, 5 (1), 3-12. 

Kritis, M., & Haar, S. (2012). Material benefits. Printmaking Today, 21 (2), 30-31. 

 

http://www.wmich.edu/consumer/rural-entrepreneurship/index.html�
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Photographers Needed for 2012 Annual Conference 
Enjoy photography?  Have fun and sharpen your skills while recording the action of the conference and providing an 
important service to ITAA.  We need help recording conference honorees — photos of keynote speakers, award winners 
and sponsors,  and documenting the many special events throughout the conference.   

For more information and to join the photographer pool, please contact Nancy Rutherford,                                             
executivedirector@itaaonline.org. 

 

Position Announcements Posted Since Last Newsletter 

Assistant Professor, Fashion Merchandising, Old Dominion University, click here 

Assistant Professor, Fashion Merchandising, Georgia Southern University, click here 

Assistant/Associate/Full Professor, Fashion and Textile Design, North Carolina State University, click here 

Assistant/Associate Professor, Textile Science, Colorado State University, click here 

Assistant/Associate Professor, Apparel Technical Design/Product Development, Colorado State University, 

click here 

Staff Assistant/Studio Manager, Fashion (Part-Time), Massachusetts College of Art and Design, click here 

Assistant Professor and Extension Specialist - Textile and Apparel Entrepreneurship, University of Nebraska-

Lincoln, click here 

Assistant Professor in Textile and Apparel Management, University of Missouri, click here 

Assistant/Associate Professor in Fashion Merchandising, Southeast Missouri State University, click here 

Chairperson, Department of Family and Consumer Sciences, Illinois State University, click here 

 
Online Education 

The School of Design & Human Environment and Extended Campus at Oregon State University offer ONLINE courses. For 
more information, click here. 
 
The Department of Merchandising & Digital Retailing, College of Merchandising, Hospitality & Tourism, University of North 
Texas, offers online classes at both the undergraduate and graduate levels. For more information, click here. 

Eden Travel International in London has a new website. 

You can look at it on www.edentravelint.com 

Please contact Robin Eden, robin@edentravelint.com  

mailto:executivedirector@itaaonline.org?subject=2012%20Photographer%20Pool�
http://itaa.affiniscape.com/associations/12469/files/ODU-FM-9-4-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/GaSouth%20FM%20Ad%208-30-12.pdf�
http://itaa.affiniscape.com/associations/12469/files/NCSU%20announcement%208-24-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/CoState%20position%208-16-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/CoState%20Position%208-13-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/MA%20Art%20Position%208-9-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/UNL-TMFD%20position%208-8-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/MU%20Asst%20Prof%208-7-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/SEMO%20Fash%20Merch%207-16-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/ILSTU-FCS%20Chair%207-12-2012.pdf�
http://itaa.affiniscape.com/associations/12469/files/Online%20OregonState%208-29-12.pdf�
http://itaa.affiniscape.com/associations/12469/files/UNT%20Online%20Classes%20Flyer.pdf�
http://www.edentravelint.com/�
mailto:robin@edentravelint.com�
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New Journal 
Fashion, Style & Popular Culture: CFP by January 31st, 2013  

and Ongoing for All Issues 
 
Fashion, Style & Popular Culture is a peer-reviewed journal specifically dedicated to the area of fashion scholarship 
and its interfacings with popular culture. It was established to provide an interdisciplinary environment for fashion 
academics and practitioners to publish innovative scholarship in all aspects of fashion and popular culture relating to 
design, textiles, production, promotion, consumption and appearance-related products and services. Articles related 
to history, manufacturing, aesthetics, sourcing, marketing, branding, merchandising, retailing, technology, psychological/
sociological aspects of dress, style, body image, and cultural identities, as well as purchasing, shopping, and the ways and 
means consumers construct identity as associated to Fashion, Style & Popular Culture are welcomed. 
 
The journal offers a broad range of written and visual scholarship and includes works done through various methods of 
research. We welcome conceptual, theoretical and translational applied research in the areas of Fashion, Style and Popular 
Culture. This journal hopes to stimulate new discussions in the fashion disciplines and to push the envelope 
of scholarship by welcoming new and established scholars to submit their works. 
 

Principal Editor 
Joseph H. Hancock II, Drexel University 
jhh33@drexel.edu 
 
Associate Editors 
Patricia A. Cunningham, Ohio State University 
Susan Kaiser, University of California, Davis 
Anne Peirson-Smith, City University of Hong Kong 
 
Reviews Editor 
Jessica Strubel, University of North Texas 
Jessica.Strubel@unt.edu 

V O L U M E  3 5 ,  N O .  4  

  
 Use and Application of  the Sustainable Apparel Index 

A work session to learn the use and application of Higg Index for measuring the environmental and social performance 
of apparel products and supply chains that produce them. Higg Index is a tool developed by the Sustainable Apparel 
Coalition, an industry-wide group of leading apparel and footwear brands, retailers, manufacturers, non-governmental 
organizations, academic experts and the U.S. Environmental Protection Agency working to reduce the environmental 
and social impacts of apparel and footwear products around the world. 

Moderator/Coordinator: Marsha Dickson, University of Delaware/Anupama Pasricha, St. Catherine University; 
Presenters: Jason Kibbey, Executive Director of the Sustainable Apparel Coalition, 
Kelly Cobb, University of Delaware. 

**Wednesday, November 14, 8:00 am - Noon 
Cost: $50; 30 people minimum, Maximum 50.   MINIMUM MUST BE MET BY October 5!  

Go to the ITAA Conference Website for the full list of tours and workshops! 

mailto:jhh33@drexel.edu�
mailto:Jessica.Strubel@unt.edu�
https://m360.itaaonline.org/event.aspx?eventID=50607�


 

 
 



EXHIBITS TO SEE IN HONOLULU 
Linda Arthur Bradley, Co-Chair, ITAA 2012 Conference, 

and Marcia Morgado 

 

 

BISHOP MUSEUM:  HI Fashion: The Legacy of Alfred Shaheen (Through 2/4/2013) 
The ground-breaking aloha wear designs of Alfred Shaheen are returning to their birthplace of Honolulu for an exhibit at Bishop Museum, Nov. 
10, 2012 through Feb. 4, 2013. HI Fashion: The Legacy of Alfred Shaheen tells the story of how a Honolulu-based designer elevated the aloha 
shirt to the world of high fashion and made aloha wear a clothing trend that is here to stay.   

Bishop Museum’s HI Fashion: The Legacy of Alfred Shaheen will be the largest collection of Shaheen designs ever shown. The extraordinary 
display of more than 200 pieces, including aloha shirts and the famous Hawaiian Bombshell Dress, represents Shaheen’s work over a 40-year 
period. An earlier version of this exhibit debuted in 2010, at the San Jose Museum of Quilts & Textiles, and it is the first major traveling retro-
spective of Hawaiian textiles and aloha wear. The exhibit also features archival photos and ads that recall how his textiles were designed, manu-
factured and marketed. The collection comes from Shaheen’s daughter, Camille Shaheen, and her husband, WilliamTunberg, who have been 
collecting Shaheen's designer wear since the late 90’s as a way to document family history.  

“We are delighted to have this collection of Alfred Shaheen designs return to Honolulu where they were originally produced,” said Blair Collis, 
president and CEO of Bishop Museum. “The aloha shirt has become such an iconic symbol of Hawai’i, so the museum is excited to share a part 
of its history with residents and visitors.” Added Collis, “This exhibit is not only about the past but how Shaheen continues to have a profound 
impact – especially on designers today.”  

Made in Hawai‘i since the 1930s, the aloha shirt became the perfect souvenir to bring back to friends and family on the mainland. Shaheen’s 
unique, trendsetting designs soon became high fashion with high-grade materials, quality construction and artistic prints inspired by the Hawai-
ian Islands and their multicultural influences from Polynesia and Asia.  

Of Lebanese descent, Shaheen and his parents settled in Honolulu in 1938, establishing a custom dress shop. Wanting to branch out into ready-
to-wear fashion, Shaheen opened his factory in Honolulu in 1948. In the early days of the Hawai‘i garment industry, the isolation of the islands 
restricted the growth of business. Clothing manufacturers had to store a year’s worth of fabric to guard against frequent shipping delays, and 
their designs were constrained to whatever the textile mills sent to them. Shaheen eliminated the middle man by pioneering his own silk screen-
ing method.  He developed his own machines, trained a team of craftsmen and started his silk screen printing plant Surf ‘n’ Sand Hand Prints in 
1952. His designs were inspired by Polynesian and Asian cultures, and he hired local artists from a variety of ethnic backgrounds who shared his 
passion.  

Shaheen built the most comprehensive textile printing, garment manufacturing, and retail-company Hawai’i would ever see. By 1959, Shaheen 
employed 400 workers and grossed more than $4 million annually, dominating the local garment industry. His designs were carried in his own 
chain stores, as well as Liberty House, Andrades, and McInerny. Shaheen's designs were also featured in national stores such as Bullock's, Macy's 
and Bergdorf Goodman.   

After 40 years of innovation, Shaheen retired in 1988. In 2006, two years before his passing, Honolulu Advertiser recognized him as one of the 
150 most important influences on the State of Hawai‘i.  HI Fashion: The Legacy of Alfred Shaheen is a celebration of his career and provides a 
wonderful opportunity to appreciate the man, his profound impact, and how his influence resonates today. The exhibition opens to the public 
on November 10, and is followed a week later with a premiere evening fashion show featuring vintage wear by Shaheen as well as local  
“Shaheen-inspired” designers, including Andy South. Both events coincide with the biennial International Textile and Apparel Association Con-
ference. The Museum will also host a series of   

ITAA will have a guided tour of this groundbreaking exhibit on Saturday 11/17.  It is also possible to see the exhibit before or after our conference. The 
exhibit will include a keynote address at its opening 11/9 by Dr. Linda Arthur Bradley, who has extensively studied not only Shaheen’s work, 
but Hawaiian dress in general.  The exhibit opens to the public 11/10 but if you want to come to the special opening on 11/9 please contact 
Linda at linda.bradley@wsu.edu.  Her presentations  on 11/9 and also at the ITAA tour on Saturday 11/17 will  explore Shaheen’s legacy, his 
cultural influences, the emergence and propagation of multi-ethnic identities within the fashion industry, and how his approach to design and 
business forged a new model reflecting ethnic integration.    
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EXHIBITS TO SEE IN HONOLULU 
 

 

 

BISHOP MUSEUM:  Tradition and Transition: Stories of Hawai‘i Immigrants 
(through Summer 2013) 
Exhibition Overview: Castle Hall’s second floor gallery features special treasured stories in focus cases, a timeline of Hawaiian history, video 
stations, and significant artifacts and document to relay the history of Japanese in Hawai‘i.  Inspiring stories abound when the discussion 
centers on the challenges faced by immigrants coming to a new homeland. Tradition and Transition, Stories of Hawai‘i Immigrants presents 
these and celebrates the diversity brought by all ethnic groups who contribute to the economic strength and cultural multiplicity of Hawai‘i. 
Tradition and Transition, Stories of Hawai‘i's Immigrants celebrates the stories of challenge and victory, tales of hardship matched with those 
of success. It is a story that focuses on the strength of human spirit and the power of change. For children, a Pā‘ani Place is for kids to learn 
about multi-ethnic playthings and pastimes.The hallway adjacent to the main exhibition gallery is Ho‘olaulea Hall, filled with large photomu-
rals, hanging celebratory items, and smaller exhibit cases that focus on multiethnic celebrations. At the end of the Ho‘olaulea Hall, will be 
Ho‘okipa Parlor, a recreation of the interior of a plantation home living room, welcoming visitors who wish to sit a while and browse books 
on various local ethnic traditions or watch some old news reels of plantation-era Hawai‘i.Tradition and Transition: Stories of Hawai‘i's Immi-
grants is funded by generous gifts from the Atsuhiko & Ina Goodwin Tateuchi Foundation and Hawai‘i Imin Shiryo Hozon Kai 

 

HONOLULU MUSEUM OF ART:  Tatoo Honolulu (through 1/13)  
Exhibition Overview: "… tattoo artists in Hawai‘i are incredible draftsmen. They use this skill to create extraordinary tattoos. Add to that Pol-
ynesian, Asian, and military cultures, and the result is that Honolulu is now recognized as one of the world’s tattoo meccas. We are getting this 
recognition because the artists are great. It is a topic so vast, with so many cultural influences, that the entire museum curatorial staff is work-
ing as one team to create this exhibition.” 

Home to the centuries-old Hawaiian kakau tradition, prototypical American tattoo artist Norman “Sailor Jerry” Collins, and the many tattoo 
traditions found in Japan and throughout Polynesia, Honolulu was destined to develop a corps of sought-after tattoo artists creating a visual 
language derived from all these cultures. 

The exhibition presents 10 tattoo masters as contemporary artists, revealing their skills, ideas and sensibilities through photographs of the bod-
ies on which they have drawn.  

In addition, the exhibition highlights tattooing’s foundation of rich and diverse cultural traditions found in Hawai‘i today—Hawaiian, Ameri-
can, Japanese and Polynesian cultures will be featured. These smaller, focused galleries will link to works of art that are sources for Hawai‘i’s 
contemporary tattoo artists. For example, on view will be 19th-century Japanese woodblock prints that are the source of many contemporary 
tattoos. The curators also focus on military and mariner tattoo traditions, 18th-century western drawings depicting Pacific Islanders bearing 
tattoos, textiles and their rich link to Polynesian tattoos, and the specialized, beautiful tools used by the artists. 

The exhibition reveals that the museum itself plays a part in tattoo culture—Japanese iconography tattoos created by O‘ahu artists are often 
based on works that can be found at the Honolulu Museum of Art. “At one Honolulu tattoo studio, we saw on a shelf books used as visual 
references and design inspiration—and they included the museum’s catalogue of Japanese prints from the Lane Collection.  

 

HONOLULU MUSEUM OF ART: Boardshorts (through 1/13) 
Exhibition Overview: Hawai‘i’s unofficial uniform is the boardshort—a perfect fit for the birthplace of surfing. Boardshorts in Hawai‘i were 
initially created as custom-made surf trunks by tailors at popular venues such as the H. Miura Store in Hale‘iwa, Take’s in Waikīkī, or M. Nii’s 
in Mākaha during the 1950s. These early boardshorts were first designed for fit and comfort, maximized for the ultimate wave-riding experi-
ence. Boardshorts: A Perfect Fit, chronicles the fascinating evolution of a single, simple garment that today is a symbol of extreme sports and 
a counterculture lifestyle. 

Historic photographs and vintage film footage of early waveriders, fast-forwarded to clips of contemporary competitive surfers, will set the 
stage for what has become a graphic expression of style. From cotton twill to nylon canvas to stretch polyester, boardshort fabrics were dictat-
ed by a need for speed, comfort, flexibility and durability in surviving unforgettable pounding surf and epic waves. The line up included palaka, 
plaids, Hawaiian print florals, skulls, sharks, solids or stripes ablaze in a spectrum of color palettes marking the current trends of the day. Co-
conut buttons, grommets, snaps and Velcro® closures, along with triple-stitched seams have been transformed with the newest technology in 
a move to a more dynamic, lightweight, sleeker profile with innovative fused seams and trademarked water-repellent finishes. 

Nostalgically remembered as surf shorts, bathing suits, swim trunks, bun-huggers, baggies, boardies or Jams, boardshorts are here to stay. In-
dustry giants such as Quiksilver, Billabong and Hurley have revolutionized this trade, which has exponentially exploded on a grand scale in 
reaching global markets. Whether these were "Made in Hawaii," "‘Made in the USA" or "Made Abroad," boardshorts are an intersection of 
fashion, art, entertainment and athleticism.  Nordstrom is the presenting sponsor of this exhibition. 
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ITAA Newsle er Editorial Staff 

Editor:  Vanessa Jackson, University of Kentucky 
E-mail: vpjackson@uky.edu 

Media Review Editor: Cynthia Jasper, University of Wisconsin-Madison  
E-mail: crjasper@wisc.edu 

Managing Editor: Nancy Rutherford 
E-Mail:  executivedirector@itaaonline.org 

The ITAA Newsletter is a bimonthly publication of the International Textile and Apparel Association, Inc. The purpose of the newsletter is to 
provide timely information to members. Unsolicited articles should not exceed 300 words. ITAA Editors reserve the right to edit, cut, or not publish 
all solicited and unsolicited articles.   Articles submitted via e-mail will be acknowledged by e-mail. Articles submitted by mail or on disk will be 
acknowledged only if a stamped, self-addressed postcard is included with the mailed item. Neither the editors nor ITAA assumes responsibility for 
statements made or opinions expressed by authors of articles published in the ITAA Newsletter. Submissions must be authors’ original works or 
give appropriate attribution.  

Email newsletter copy to Vanessa Jackson by the following dates:  October 15 (for November issue), December 15 (for January issue), February 15 
(for March issue), April15 (for May issue), June 15 (for July issue), and August 15 (for September issue). Article, book,  thesis, and dissertation titles 
can be submitted to Editor for each newsletter.. 
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EXHIBITS TO SEE IN HONOLULU 
 

SPALDING HOUSE: Birds, Bats, and Butterflies of Chinese Textiles      
(through 1/13) 
Exhibition Overview: Birds, Bats and Butterflies of Chinese Textiles looks at the felicitous messages found in Chinese folklore and 
mythology, often based on Confucian, Taoist or Buddhist canons and beliefs. Chinese textile designs illustrating these messages often 
favor motifs with double meanings or verbal puns that result in intricate, colorful, and inter-related designs that reflect a strong sense of 
cultural tradition. 

Birds symbolize the literary refinement of the scholars with the ability to fly towards heaven. One of the Twelve Imperial Symbols is a 
three-legged bird in a red circle representing the sun. Bats are understood to represent luck. The word “bat” in Chinese sounds identical 
to the word for “good fortune.” A bat brandishing a swastika on a ribbon is a visual rebus depicting “10,000 blessings.” Butterflies imply 
long life, beauty, and elegance. A pair symbolizes love, specifically young love, or an undying bond between lovers, and embroidered on 
garments strengthens the energy of love. A reliance on the heavens, principals of duality, harmony of nature and a universe reflecting a 
cosmic balance are reoccurring themes. 

 

MISSON HOUSES MUSEUM 
While  no special events are scheduled at the Mission Houses Museum, it will be of interest to our history buffs.  The history of  dress in 
Hawaii was significantly impacted by the arrival of missionaries in the Hawaiian islands, and the early missionary wives made the first 
Hawaiian dresses, the holoku and the mu’umu’u for the royalty.  Tours of the Mission house museum occur daily.  

 

PEARL HARBOR MUSEUM & VISITOR CENTER 
On-going exhibits: Exhibits and displays designed to walk visitors and students through history from pre-attack Hawaii to early WWII in 
the Pacific.  As part of the exhibit , visitors board a ferry run by the US Navy and tour the Arizona Memorial which is above the Arizona 
battleship sunk during World War II.  It is advised to go early in the day as there are usually long lines.  
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